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1 Reason for Contribution

OMA-AD-Mobile_Advertising-V1_0-20081121-D is in formal AD review.  
Summary of Contribution

This contribution presents reviews comments to OMA-AD-Mobile_Advertising-V1_0-20081121-D.
2 Detailed Proposal

	ID
	Open Date
	Type
	Section
	Description
	Status

	Oracle.A001
	2008.11.30
	T
	1.0
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Sentence “The scope of the MobAd Enabler architecture does not include exposing interfaces to entities representing other actors (e.g. Content Providers, Advertising Agencies, etc).” may be slightly incorrect. In fact if interfaces are exposed they can be used by the entities apparently not in scope if allowed by policies….

Proposed Change: The message seems slight different: the interfaces are not aimed at addressing *additional* requirements of other actors…. But nothing prevents them to use the interfaces as part of a larger solution if authorized to do so by policies.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A002
	2008.11.30
	T
	1.0
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: In sentence “When contextualization and/or personalization information needs to be accessed by MobAd Enabler from external Contextualization and Personalization Resources within the SP domain […]”, why limit to “within the SP Domain”? Any interface can be used within or outside the domain and there are no particular differences especially if it is considered as an enabler implementation discussion…

Proposed Change: Remove within the SP domain or also allow for outside the domain…
	Status: OPEN / CLOSED

<provide response>

	Oracle.A003
	2008.11.30
	E
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Referring to RD is great to ensure consistency. However it renders the document totally unreadable for a reader interested in the architecture and who does not have handy or does not wish to pour over the RD

Proposed Change: Consider copy and pasting the Mobile Ad specific definitions in AD (same text as RD – update RD if needed as a result of AD review…).
	Status: OPEN / CLOSED

<provide response>

	Oracle.A004
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment:  Advertisement items used in RD definition of Ad Channel is not defined

Proposed Change: Add a definition in AD.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A005
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Ad Engine definition refers to a “group of functionalities potentially organized in logical modules”. This mixes implementation or representation consideration with what Ad Engine is: a collection of logical functions (nothing more). 

Proposed Change: Update accordingly the definition.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A006
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: In Ad Metadata definition the notion of “usage” is undefined. The sentence makes little sense. Usage needs to be qualified “as usage conditions, restrictions, policies, …?”

Proposed Change: Update accordingly the definition based on what was the intent.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A007
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: In Ad Metric definition the notion of efficiency is not clear…

Proposed Change: Clarify and update the definition.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A008
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: In Ad Metric parameters and procedure can not be part of the same definition… One would expect the metrics to be the result of information captured or published by procedures and then interpreted outside the scope of the enablers by other procedures that queried or listened for the metric and deducted efficiency. The definition has to be modified to reflect what is exactly the intent here.

Proposed Change: Clarify and update the definition.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A009
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: In Advertisement  definition, why impose “identified” advertiser. One would expect that typically a business or service is identified but the advertiser may not be. So who is it identified to and what is the identification about?

Proposed Change: Clarify and update the definition.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0010
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Ad Server is undefined. MobAd Enabler Entities on the Network provide a empty/non-definition. Server and network are confused topics. Ser r side components dio not have to be “on the network”!

Proposed Change: Clarify and update the definition.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0011
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Definition of Campaign seems at odd with typically industry adopted CRM notions of campaign where the emphasis is in the notion of a concerted set of advertisement initiatives aimed at influencing a particular behavior for a particular target of users / customers.

Proposed Change: Clarify and update the definition or rename as “Mobile Advertisement Campaign”. Note we recommend not to apply the latter approach as we expect Mob Ad to be done in conjunctions with CRM systems and the confusion potentially introduced here is simply not good.

Based on later discussions in the AD we recommend that the notion of campaign be replaced by a terminology of the type of a “set of related ads”!
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0012
	2008.11.30
	E
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Definition of Content Metadata makes no sense with the last note “as described in the document” It does not read correct…  Hopefully the document follows the definition…

Proposed Change: Clarify and update the definition.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0013
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Definition of Content Metadata seems unnecessarily limited to content that user interacts with and to which ads are associated. Shouldn’t the same stand for services / applications or even “situations” of usage?

Proposed Change: Consider clarifying or adding was to support the notion beyond content only. 
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0014
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Definition of Content Metadata seems a questionable concept…  The content metadata is really something that we would expect to see as associated to the content and about the content. One then would expect somebody else can infer from that metadata the information about the advertisement that is suited / best for the content. Sure the proposed definition may be the result of that process but then one would argue that a) it is susceptible to confusing how content and metadata are associated b) it hides key business processes and actors that should be explicitly discussed in the use cases and AD…  Note that in general assuming that content is associated to advertisement information is never what is met in reality! Content is characterized on the basis of what it is. That is all what can be done context independent and future proof by a content owner/provider/generator/ syndicator. Associating advertisement hints is always something that can only be done in a specific context for a particular business situation (who are the partners and who are the users) and objectives.

Proposed Change: Update the definition and possibly split two notions of metadata for each step or clear understand what is the case that one wants to support. If it is the case of the metadata after mapping of content metadata to advertisement options make sure that the term used to designated this metadata is unambiguous and understand that it significantly reduces the scope of what Mob Ad can support to generate or recommend advertisement…
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0015
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Definition of Content Provider is confusing with respect to the cases where the content are services / applications…

Proposed Change: Clarify and update the definition
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0016
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Definition of Mob Ad Rules is unclear and potentially confusing. Are these really rules and policies or just the settings of the MobAd enabler?

Proposed Change: Clarify and update the definition to rather refer to settings…
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0017
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Definition of Personalization states that “[…]assumed about the User, which may be distributed in e.g.: User Profile, subscriber profiles, preferences and similar. […]”.

This makes little sense as there are no differences at all between these notions user data and subscriber data are not separate able and preferences are just examples of subscriber data. Their aggregation constitutes a profile. 

Proposed Change: Remove that sentence.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0018
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Definition of Service provider is confusing with respect to the definition used in general for service provider (i.e. network operator or other application / content provider) that may be associated to ads at any level (e.g. at the content / application provider level or at the network operator level etc).

Nothing should assume who is the owner of Mob Ad versus applications, content and network operator… One could argue that the definition proposed now is either confusing these notions or making assumptions that may prevent alternate business model and may render the work here irrelevant if they can’t be supported by the specs…

Proposed Change: Decide if the SP is the owner of MobAd. If it is restrict the definition MobAd Service provider and make sure there is no other assumption that any other SP must be Mob Ad SP. If there are such assumptions, we suggest they be removed…
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0019
	2008.11.30
	T
	3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Definition of SP App illustrates the problem raised in Oracle.A0018. There are no reasons why the MobApp SP needs to be the same as the owner of the MMSC or the application executing against it

Proposed Change: Correct definition in Oracle.A0018 and ensure here that the different entities NW/resources, Mob Ad and SP App can be in different domains / different entities! Ensure consistency throughout the document.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0019
	2008.11.30
	T
	4
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: As discussed in Oracle.A008, the notion of metric data is not defined… 

Proposed Change: Correct definition in Oracle.A008.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0020
	2008.11.30
	T
	4
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Regarding “The MobAd Enabler does not describe interfaces to entities located outside of the Service Provider environment.”, the same issues as in Oracle.A001 apply. The interfaces are available to it. What is not considered re additional functions required by these actors…  

Proposed Change: Update text accordingly.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0021
	2008.11.30
	T
	4
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Regarding “Interfaces to Advertiser and Content Provider platforms are out of scope.”, we do agree with the spirit but the notion of platforms as mentioned here has not been defined nor have the boundaries as a result been clearly established.  

Proposed Change: We recommend not to necessary imply platform (it is a possible implementation) and to clearly have a short discussion or figure that positions what is being discussed (e.g. content ingestion, third party portal, environment, content sale, SDP, …)
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0022
	2008.11.30
	T
	4
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Regarding “The MobAd Enabler may manage information about Advertisement presentation formats, but these formats and the rendering of advertisements are out of scope.”, we do agree with the spirit but we think it should then be mentioned where that management that it may provide is taking place in the enabler… That is not clear anywhere else in the AD document so far.  

Proposed Change: We recommend adding some explanation somewhere or removing the “may manage” statement.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0023
	2008.11.30
	T
	5.1
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: DRM for ads protection??? Do we have a requirement for that. Even if we had frankly that makes no sense? Advertisers do not want their ads played, copied or disseminated? No protection is discussed elsewhere in the AD other than a sentence repeating the same doubtful assertion…

Proposed Change: Please explain if it is really a requirement and discuss the dependency. 

In fact we recommend dropping such discussion and dependency.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0024
	2008.11.30
	T
	5.1
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Imposing dependency on DCD could turn out to be a significant impairment of wide adoption of the enabler. 

It is in our opinion and recommendation that while DCD should certainly be targeted as a possible delivery mechanism for the Ads, it is even more essential to ensure that any other channel can be used to push, download, access or stream data with advertisement…

Proposed Change: Please clarify text on dependencies to reflect the above. Also clarify how the delivery can be done in general for any channel. 

Update document also wherever needed to ensure that DCD is not a mandated delivery interface but an optional one.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0025
	2008.11.30
	T
	5.1
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Considering figure 1, it seems hard to understand why location and presence are dependencies of Mob Ad. They seem to be possible dependencies of resources (C&PR) that may be used by Mob Ad…

Proposed Change: Text should be clarified to clarify the above in terms of these dependencies.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0026
	2008.11.30
	T
	5.3.1.1
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: “The Ad Server is a MobAd Enabler component resident in the network” seems a unfortunate terminology. It is a server side component period; probably not in the network in the sense of “network layer or resource”…

Proposed Change: State it is a server side component instead.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0027
	2008.11.30
	T
	5.3.1.1.1
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: It seems that for these functions to work the rules / criteria / settings of the Ads selection must be providable or manageable. No such function or interface seems considered in this preliminary description. Isn’t it missing?

Proposed Change: Consider adding a management interface for the setting of the Ad Selection.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0028
	2008.11.30
	T
	5.3.1.1.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Consistent with comment Oracle.A0024, we recommend that this section has a disclaimer on delivery mechanisms and DCD optionality

Proposed Change: Apply proposal above.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0029
	2008.11.30
	T
	5.3.1.1.3
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: It seems that for these functions to work the metrics to collect manageable. No such function or interface seems considered in this preliminary description. Isn’t it missing?

Proposed Change: Consider adding a management interface for the setting of the Ad metric handling functions. 

This may be a more generic management function for the Ad Server that may be combined for example with the management functions / interfaces identified in Oracle.A0027
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0030
	2008.11.30
	T
	5.3.1.1.4
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: It seems that these functions are coming unrelated to:

· How are they requested and by who

· On what are they applied.

Proposed Change: Clarify the functions and associated interfaces (which interfaces exposes what of these functions).
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0031
	2008.11.30
	T
	5.3.1.2.1
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Consistent with comment Oracle.A0024 and Oracle.A0028, we recommend that this section has a disclaimer on delivery mechanisms and DCD optionality

Proposed Change: Apply proposal above.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0032
	2008.11.30
	T
	5.3.1.2.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: It seems that for these functions to work the rules / criteria / settings of the Ads selection must be providable or manageable. No such function or interface seems considered in this preliminary description. Isn’t it missing?

Proposed Change: Consider adding a management interface for the setting of the Ad Selection.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0033
	2008.11.30
	T
	5.3.1.2.3
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: It seems that for these functions to work the metrics to collect manageable. No such function or interface seems considered in this preliminary description. Isn’t it missing?

Proposed Change: Consider adding a management interface for the setting of the Ad metric handling functions. 
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0034
	2008.11.30
	T
	5.3.1.2.4
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: It seems that these functions are coming unrelated to:

· How are they requested and by who

· On what are they applied.

Proposed Change: Clarify the functions and associated interfaces (which interfaces exposes what of these functions).
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0035
	2008.11.30
	T
	5.3.2.1
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: It is really unclear what are the MobAd-2 functions and what is not in MobAd-2. There are assumptions that criteria and rules are dictating things but it is not clear if these are exposed / managed via MobAd-2 or not… The same holds for how the metrics that it the SPapp records are decided…

Proposed Change: Clarify and still consider if separate management functions may be missing.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0036
	2008.11.30
	T
	5.3.2.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Same comment on Ad App as Oracle.A0035.

Proposed Change: Clarify and still consider if separate management functions may be missing.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0037
	2008.11.30
	T
	5.3.2.4
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: We do understand the intention to keep C&PR outside the scope of the enabler / specifications. It seems however hard to understand how this will work if there are no particular ways by which the use of CP&R is managed or exposed to the Ad App / SP App.

Proposed Change: Clarify and still consider if separate management functions may be missing.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0038
	2008.11.30
	T
	5.3.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Having read so far, it seems that some additional discussions are missing. For example, can a system rely only on Ad Server and App SP to provide server side ad insertion in content delivered or provided as part of server applications? So is there a stand alone model where SP App generates ad insertion then delivered to client without Ad Engine and Ad App? Should it be at least discussed as a very likely method supported by Mob Ad?

Proposed Change: Clarify and consider related discussion in AD.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0039
	2008.11.30
	T
	5.3.3
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: As explained we believe interfaces may be missing to support management of metrics and settings. 

Proposed Change: Consider adding management interfaces on client and server side and / or discuss how it is expected to be handled.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0040
	2008.11.30
	T
	5.3.3
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: As explained it seems that some additional modeling of the usage of the C&PR may need to be described and they may require interfaces (part of management or distinguished) 

Proposed Change: Consider adding management interfaces on client and server side for C&PR and / or discuss how it is expected to be handled.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0041
	2008.11.30
	T
	5.3.3.2.1
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Consistent with comment earlier, we recommend that this section has a disclaimer on delivery mechanisms and DCD optionality

Proposed Change: Apply proposal above.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0042
	2008.11.30
	T
	5.4
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: we caution about deployment assumption or constraints. Its is not OK to assume for example that SP Apo MUST be in SP domain and SP domain itself is a shaky concept based on comments earlier. Allow for all cases instead of imposing some. 

Proposed Change: Remove restriction and consider impact on security. It is oK to discuss the case where it is in same domain or in different but allow also for a different domain.
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0043
	2008.11.30
	T
	5.4
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: As discussed in Oracle.A0023, the notion of protecting ads with DRM makes little sense to us. 

Proposed Change: Remove or explain
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0044
	2008.11.30
	T
	Appendix B
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Too many flows not addressing the real issue mentioned earlier. 

Proposed Change: Reduce amount of described flows and address more the issues of management …
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0045
	2008.11.30
	T
	Appendix C
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: This does not discuss how the way to use the C&PR is managed / defined / provided to the ad Engine or Ad server… 

Proposed Change: Address that aspect …
	Status: OPEN / CLOSED

<provide response>

	Oracle.A0046
	2008.11.30
	T
	Appendix C.3
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: GSSM is the OMA user profile… It should be discussed too. XDMS should rather be considered as  a data that GSSM exposes among other as part of its aggregated view if the profile.. 

Proposed Change: Address adding GSSM.
	Status: OPEN / CLOSED

<provide response>


3 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

4 Recommendation
We request that these comments be added to the MobAd ADRR and addressed.
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